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What Impact do you think you will Have as a Potential Candidate?
The use of social media during the recruitment phase is an important aspect because it helps to attract a wider range of candidates allowing the organization to select from the best. Most employers prefer social media because it helps eliminate bias that accrues from people in various departments like wanting to have relatives on board (Frampton et al., 2020). Having several sites of social media like LinkedIn opens opportunities for me to attract the best organizations giving me higher chances of employment which acts as an advantage, especially for my profession, which is greatly intertwined with the media. The most impact I will have as a potential candidate is that it will improve my chances since my social media sites like LinkedIn, are updated regularly with my current qualifications to allow my potential employers to counter-check, unlike other people who do not have professional social media sites.
How Might you Want to Make Changes before you go Job Hunting?
The changes that I might consider making are current professional achievements like new skills and competencies, previous places of work and the reasons for retrenchment or resigning, the referees, the experiences gained in the previous workplaces. 
What did you learn about the Use of Social Media and Developing a Talent Pool?
I have learned that using social media and developing a talent pool helps to upsurge the opportunities of attracting highly qualified candidates in the specific job requirements. This is because social media helps to filter the best from the best, and thus those professionals are likely to be retained in the organization for longer (Van Esch & Black, 2019). Also, social media helps to reduce hiring costs incurred by the organizations, thus saving money. It also shortens hiring time; for example, one advert can attract thousands of people in a day.

How will Automated Recruitment tools Affect Businesses and Candidates?
Automated recruitment tools can help a company achieve faster growth by helping to recruit the right professionals for various fields who in turn use their experiences and expertise to foster growth in their various departments and thus achieve the set goals and objectives (Black  & van Esch, 2020). Those professionals can identify loopholes in the organizations and give the directors the right tools to utilize to ensure they curb competition while improving the business. The tools help rationalize menial tasks across all stages of hiring, aiding the teams to emphasis their efforts on accessing an applicant's exact fit for the company.
Do you think it is Ethical for Companies to Search for Employee's Social Media Pages?
It is ethical for companies to search employee social media pages as long as the information being retrieved is strictly related to the profession. Technology is an advancing tool, and every organization utilizes it to scoop the best professionals for their organizations (Black & van Esch, 2020). People with access to social media can easily view the information posted on medial social pages, let alone the organization. Thus this does not mean that the organization is restricted from viewing public information about potential employees. It is only unethical if the information is used to judge individuals and deny them an opportunity to work in an organization based on the information posted on their social media sites. 
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